
Core IdeaCore Idea How is it useful?How is it useful? Who is it designed for?Who is it designed for?

What is in it for them?

What will the learn?

How will they feel?

What is in it for them?

What will the learn?

How will they feel?

Behavior changes needed?Behavior changes needed?Make it magnetic! Imaginative acts of 
promotion you’ll do:
Make it magnetic! Imaginative acts of 
promotion you’ll do:

Making a RenGen idea real

Input: How will you involve the 
audience?

Input: How will you involve the 
audience?

Output: Follow up to InvolvementOutput: Follow up to Involvement
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